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Creative Industry Village: CIV

To create added value to products and services, in accordance with
the Thailand 4.0 master plan, the Royal Thai Government intends to
reshape the country’s various industries to enhance integrated product
development, in a way, that reflects the main objective of promoting and
developing tourism.

The Ministry of Industry, therefore, launched the initiative to innovate
local industries called, “The Development Activities to bring about the
Creative Industry Village,” that aims is to develop and promote tourism and
tourist destinations with strong cultural advantages. The main objective
is to create the “Creative Industry Village” (CIV). These creative villages
will be proficient in adapting and combining preexisting local cultural
knowledge and traditional wisdom with modern knowledge, technology
and other innovations. This will enable them to create innovative products
and services that leads to further development of new touristic
destinations and attractions in a sustainable way.
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The CIV village development program integrates together more

than 10 governmental agencies together with the Bureau of Community

h Industries Development of the Department of Industrial Promotion as

the main facilitator in organizing activities that promotes the Industrial
Village under the Creative Cultural Industry Program.

The working community selected 9 communities as case studies,
which are (1) The On Tai community, Tambol On Tai, Sankhamphaeng
district, Chiang Mai province, (2) The Nam kian community, Tambol
Nam kian, Phuphiang district, Nan province, (3) The Ban Na Ton Chan
community, Tambol Ban Tuek, Si Satchanalai district, Sukhothai province,
(4) The Koh Kret community, Tambol Koh Kret, Pakkret district, Nonthaburi
province, (5) The Saladin community, Tambol Mahasawat, Phuttamonthon
district, Nakhon Pathom province, (6) The Pak Nam Prasae community,
Tambol Pak Nam Prasae, Klaeng district, Rayong province, (7) The
Ban Chiang community, Tambol Ban Chiang, Nong Han district, Udon
Thani province, (8) The Nateen Community, Tambol Ao Nang, Muang
district, Krabi province and (9) The Koh Yor community, Tambol
Koh Yor, Muang district, Songkhla province.

This booklet is a testament of the part of the program that focuses
on the tourism aspect that utilizes each area’s local wisdom to develop
souvenir products for tourism (which is different from other kinds of
product development). In providing the marketing tools and implementing
the wonderful local wisdoms of various fields, a master plan will be
created to be used as the blueprint in planning tourism businesses

by the other communities in a sustainable way.
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CIV) visnefie 1,1giﬁqml,ﬁqmqNa“@aﬁﬁqwuﬁ’wuﬁﬁﬂ 0736 the development of his subjects. A principle constantly instilled His Majesty was that
Y q q

development “must explode from within.” His Majesty’s royal proclamation can be defined

as ‘the focus to develop strength for the people and their families must be ignited from

within the community itself.”
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1. Wmeluladimsnzas nande meluladindsen The Ministry of Industry most humbly adheres to
the royal guidance of His Majesty King Bhumibol
Adulyadej. The ideal of His Majesty’s words is the “heart”
in driving forward the “Innovative Industries Development
Program.” The Ministry is fully aware of the importance in building

a strong foundation for the community “from within.” It is actually
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helping the community build a strong immunity for themselves and
become ready for developing products and services according to
the “Thailand 4.0” master plan of the Royal Thai Government.
Under this innovative framework, various industrial structures of
the country will be modified to facilitate with the tourism business,
which is regarded as the flagship national initiative.

Therefore, the tourism business has become a crucial
mechanism to stimulate the community enterprise and economy
in virtually all dimensions as well as the products and services
they offer. Tourism has engendered communities near tourist
destinations to play a crucial role in managing their community’s
own natural resources.

Although, knowledge trainings are continously given to
communities but the management of tourism businesses and
enterprises by the community themselves remains an artin integration.
Therefore, several communities may be outstanding in their products
but they still lack knowledge in managing a proper tourism business.

13
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They still lack the expertise in creating activities that attract tourists to stay for a
lengthy period of time. This is the main factor that has stalled their progress and ability to
learn the tourism business. Several communities are still inexperienced in striking the balance
between providing the idealic tourist experience and the frantic way of life of their community.

These good impressions for tourists are able to generate the power of consumerism
for both touristic products and services of the community, especially souvenir goods.
These touristic products are sought after by visitors who want to keep the memories of
their visit in each local destination alive.

The CIV logo can be defined as the indigenous local wisdom
and traditional civilization, which is represented by the letter “C.” The
imagery of the lightness and gentleness of the characters were derived
from the shape and form of ancient Thai clay potteries. The letter “I”
symbolizes a candle that illuminates knowledge. And the letter “V”is a
symbol of the merging of various ideas and traditions that can grow and
prosper once again. The sky blue background represents the vastness

of the capacities of the numerous communities in Thailand like the sky

The ideas in implementing the program

Creative Industry
(Ministry of Industry)

Cultural TR Tourist
Capital and Destinations
Local Wisdom (Ministry of Tourism

(Ministry of Culture) and Sports)

The Creative Industry Village: CIV can be defined as a village or
community that possesses the right balance in bringing out their cul-
tural capital, lifestyles to combine with new creative ideas and design.
This is to create new “value-addedness” for their traditional souvenir
products and services or any activities that create a new experience
for tourism. The objective is to create a new “added value” economy
based on creative industry innovations.

The Ministry of Industry intends to introduce ideas and knowledge
complements a “CIV village” and reflects the ideals of the Sufficiency
Economy theory of His Majesty King Bhumibol Adulyadej with practical
value in real life.

For the “CIV village” to adopt and adapt the Sufficiency Economy
theory in practical terms, there are 7 basic points to observe, as follows:

1. Applying suitable technology, which is inexpensive and have

practical value

2. Possess an appropriate manufacturing size that is

proportionate to the ability to management and administrate

3. To not be greedy and focus on only short-term profits

4. Emphasize on operational honesty and transparency

5. Diversify risks through a variety of products and /or ability to

quickly adapt and change products

6. Downside risk management that will not generate debts and

enhances ability to be competent in management

7. Emphasize on the “charms” of the local area and community

as the main selling point

These factors will assist local business operators of the community/
community enterprises to be able to develop their tourism business in
parallel with the development of their community and grow to become
strong with stability and for the long term.

15
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an abundance of tourism activities and resources. The journey
from Chiang Mai to Sankamphaeng district is very pleasant
with green trees on both sides of the road.

The Tambol On Tai, is a sub-districtin Sankamphaeng. Itis an
old town with several legends and stories surrounding this place.
This community still preserves their age-old folkway of life. The
people of all the 11 villages of the area have a very tight kinship
towards each other as depicted in several old northern sayings.

I o % a & P Y +
Uamunne UszindiaaInnaInIunle But they all have a common theme, which is “abundance in the
a o a a 1
amﬂm?\mmuau LL@ZU?zLWNUQﬂ'ﬂW area, towns that are peaceful and harmonious.” This makes the
! a o ) o )
i indudssainng Tambol On Tai very attractive to travelers and visitors.
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The people of Mae On are descendants of Tai Yong or Tai Lue from Sibsong
Panna in China’s Yunnan province. They migrated here during the dawn of the
Rattanakosin era. The Wat Chiang San temple is an ancient religious site, along
with the Wat Pa Tueng temple that are both a part of the legends and stories
of the Tambol On Tai. There was a discovery of ancient stone inscription at the
Wat Chiang San temple. It are archeological evidences stating that the communities
here immigrated from Phannapulao (in present day Chiang Rai province). They settled
along the banks of Mae On river and erected their towns. They also began to produce
ceramic dishes and bowls and make a livelihood in this area. The stated area is
where the present day location of Tambol On Tai.

The Wat Chiang San temple is situated
at the Moo 7 of Ban Wat Pa Tueng. The
stone inscriptions found also stated that
during the reign of King Si Thammang Koon
or King Phrachao Yod Chiang Rai, the King
of Chiang Mai ordered his chief officer,

Muan Dab Ruen, to encourage the villagers
to collectively build a pagoda and Buddhastatues and
plant holy plants. The Buddha statue that was created was
named “Phrachao Fon Sanha.” After construction was
completed, the temple was given the name “San Kalayan
Mahataram.” It is Bali language that means a great temple
with the Sala tree as a symbol. Later on, the villagers began
to call this temple the Wat Chiang San temple.

Today, this ancient stone inscription is displayed at the
Sankampaeng Museum, situated at the Wat Pa Tueng temple.
From his actions Muan Dab Ruen is considered by the
villagers to be an important father figure to them and the
Sankamphaeng district. They worship him as one of their
ancestorswho was both a community and religious leader.
They had constructed a monument dedicated to him to mark

‘his importance to the area.
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Tour Package

Program: 2 Days/ 1 Night Tour

1St Day

07.45
08.00

12.00-13.00

14.30

Assemble at the Ban Pong Community Information Center.

Biking tour in natural surroundings to view the local community’s

way of life and various natural tourist attractions.

it Spot: View the beautiful natural settings of the Huay Lan
water reservior that is a part of the Royal Project of HM King
Bhumibol Adulyadej, ride throught the reservior’s resting
pavilion and enjoy lush natural environment along the trial.

- 2nd Spot: The Huay Lan forest, observe the thousand-year
vine, visit the rattan plantation and herbal garden of the royal
initiative along the way.

15T Spot: Visit the Chiang Mai Fresh Water Research and
Development Center, another royal initiative, recieve an
official presentation of the fish nursery (take a break in this area).

't Spot: Visit the beautiful natural scenery of the Doi Ton
water reservior, a royal initiative project.

Lunch break

- 5" Spot: a traditional spirit worship site of Huay Lan.

38" Spot: Witness traces of the ancient civilization within the
community

=" Spot: Visit various activities of the Huay Lan Development

Office under Royal Initiative.

" Spot: Visit the Prototype Learning Center of
Sankampaeng District

Ride bicycle back to Ruam Jai Pavilion of Ban Pong- Huay Lan

for rest. Leisurely tour the local handicraft center and buy

souvenirs such as:

- Visit the Senior Rattan Weaving Handicraft Group (learn
about rattan weaving, the local plant that grows naturally and
inspired by the royal project).

Tour Package

Program: 2 Days/ 1 Night Tour

1St Day
- Demonstration of balan leaf weaving to create
handicraft products.
- Visit the professional fabric weaving handicraft group of Ban
Pong-Huay Lan to learn about the production process.
16.30 « Return to meeting point. Return back to homestay for rest and
leisurely time.
18.30-21.00 « Dinner (Khan Tok Dinner) with traditional northern dance
performances (One Village One Alternating Activity project)
2nd Day
07.00-07.30 » Give alms to Buddhist monks and merit-making at the
Wat Pa Tueng- Wat Chiang San temples.
07.30 * Assemble at meeting point. Light breakfast.
07.45-10.00 « Hike up the Doi Mon Jing Mount and back. Take breaks in between
for breakfast and rest.
10.00-10.30 » Enjoy beautiful panoramic scenery atop the Doi Mon Jing Mount.
10.30-13.00 « Hike down Doi Mon Jing. Lunch at rest area along the way.
13.30-16.00 « Free time. Take part in interesting activities and buy local
souvenirs or enjoy activities such as a relaxing massage,
ceremic-making demonstrations at the Ban Pla Khu Nok,
visit the organic garden, etc.
16.00-17.00 « Return back to Chiang Mai town.
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Tour Package

INeo...

9.00-10.00

10.00-10.30

10.30-11.00

11.00-11.45

11.45-13.00
13.00-13.30

13.30-14.00

14.00-14.30

14.30-15.00

15.00-15.30

Meet at “Need Cafe” coffee shop. Drink coffee and

enjoy scenery and receive travel information.

Pa Hieng Temple Moo 1.

- Kham Sook Basket Weaving Handicrafts.

Pa Ngae temple Moo 5.

- Visit the giant Hopea odorata, or “Ta-khian,” tree

Pa Tueng temple Moo 7.

- Pa Tueng temple, learn local traditions through wall murals,
visit the Sankamphaeng wares museum, monk’s dwelling made
from golden teak wood.

- Buy souvenirs and natural wellness products from local handicraft groups.

Chiang San temple Moo 7

- Chiang San temple

- “Muan Dap Ruen” monument

- The Chiang San temple ancient furnace museum

- Holy pond at Chum Pha Hia Moo 8, Fabric Weaving Group at
Ban Pong, Conservative Tourism Group.

Lunch break and buy souvenirs.

Ban Pae temple Moo 10

- Community forest and herbal resource.

- Nam Ook Hoo forest. Moo 11 — Tour of Hoy Lai embroildered fabric

Ban Hong temple Moo 2

- Visit organic garden, organic menu for health and drink fresh organic tea.

- Art garden Oon Tai, Sankamphaeng wares, local folk performance,
sword dance and victory drum performance by Khru Anand

- Visit ancient relics 100 years

Pa Ha temple Moo 9

- Worship Chao Por Tan Chai

- View the 100 year-old Java plum tree

- View and buy souvenirs from various community handicraft groups.

Mae Pha Haen temple Moo 6

- View the 100 year-old Bho tree.

- Visit the White Elephant Conservation Park.

- Visit the organic vegetable garden of Moo 6.

Arun Chotikaram temple (Ban Rim Oon Moo 3).

- Visit the golden teak wood monk’s dwelling.

- View the miracle of Ban Mon Arom Dee village.

- Moo 5 and the production location of Khao Than.

- Have a safe return...
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Activities and Demonstration

. @samsdathe Tudhe nefh (Tutle-Frea1u)
Cotton combing/ spinning and weaving demonstration

+ @EANIINEURNE (NGHNBLFRANITHANEUNNTE)
Rattan weaving demonstration (Elderly rattan weaving
handicraft group)

« adamsdnanuluau ([fhuusidoya szusdn)
Balan leaf weaving demonstration

. m%mmsﬁwagu"twmﬁaqmmw (8visiag a1 wuNy)
Healthy herb preparation demonstrations

. m‘smmmuvLﬂmﬁaqmmw
Thai massage for health demonstration

. MsThausRnTw

Local sweets making
o« Aanssndulan Ao
Khan Tok dining and watch folk dancing
. miﬁm@,mumg@%nﬁ%’@ﬂﬁa
Merit making at Wat Pha Tuk temple
. @samstiudag
Pottery making demonstration
o mMavnszihanidansy
Bag making from rope
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